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Hi, we’re iiNet. 



Innovation and service 



Finding Finn 



About our brand 

 
It’s an extension of who we 
are and how we work. 
 
Our staff are: 
• Straight-shooting, down 

to earth and honest 
• Passionate about the web 
• and we’re human! 

We’re big about brand 



From the inside out – how do staff see our brand? 

Dynamic, Fresh, Fun Upfront, Lively, Optimistic, Cheeky, Imaginative 

What do Australians think of our brand? 



And our competitor’s brand 

Bossy, Unmoving, Old-fashioned, Inflexible, Reliable 

And our competitors… 



What is Social Media? 



Some you know… 



…others might surprise you 





Something for everyone 
age distribution across popular social sites  Est. average age of popular social sites 



Social media strategies… 



Lessons learned 



Keeping a low profile 



Online Safety Series 

Footer to go here 16 



Relevant content 



A call centre without phones? 



Talking to our base 



Our most popular post 



Some stats 
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Questions? 


