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Strategic context

Digital Interactive Health Management Platform

Information

and education

Rich and compelling
use of rich digital
formats, like video
screencasting, blogs,
etc

Relevant and topical
health topics of interest
and relevance to the
community

Informative
definitive reference

» information for educa-

tion on health conditions
and treatments, as well
as lifestyle and relation-
ships

Active and instructive
demonstrates to users
how they can make
practical changes in
their life, and help those
they care for, with obvi-
ous call

Persuasion
and reach

Awareness raising

consumer-targeted
communication and
marketing campaigns

Persuasive

uses latest approaches
from social marketing
and behavioural psy-
chology to influence
‘healthy living' behav-
iours and incentivise
change

Be available and
visible

extends 'off site' into a
range of channels, such
as mobile phones,
social media and video
platforms, as well as
targeted email market-
ing

Mobile

Anytime, anywhere
access through mohile
smart phone devices.

Ll T

Facilitation
and support

Personal health risks
identified

online risk and health
assessment tools with
tailiored responses -
identifies personal
health pressure points,
and helps users set
health goals

Achieve positive
health goals

goal based tools to
achieve and maintain
positive health changes

Organise your health
life

secure personal health
management platform,
tailored to the needs
and health issues of the
individual, and those
they care for

Local community
enables digital commu-
nity initiatives and pres-
ence at the local level
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The rise of the connected health consumer
¥

l"; An indepondant site aboaut your expeariences aof Australian health servics _‘ggd,.. bad
P More aboue Pationt Opinion

Home Tell your story m mp Search for a place, sarvice, concition

We believe that patients' Feedback -
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The rise of the connected health consumer
¥

Figure 5.11: Information seeking activities - last 12 months vs. regular (weekly or more often) usage, 2012

Base: Online Australians 16+ (n=5,034)

Conduct a search
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Mews
Maps/directions ]

Travel/transpartinfo

Directories (White/ 7
Yellow pages etc)

Health/medical info |3 1 mLi2ZM
M Regular
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Sports newsfinfo/results
Real estate listings
Education/study related
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Automotive listings EL
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Source: Nielsen (2013) Australian Connected Consumers Report
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Digital by design
Y

Figure 5.13: Regular (weekly or more often) conduct of information seeking activities, split by key demographic segments

Base: Online Australians 16+ (n=5,034)

16-24 25-34 3544 45-59 60+ Non-
Total Male Female Metro

years years years years years metro
Base: 5,034 2,407 2,627 728 854 914 1,274 1,264 3,223 1,811
Conduct a search 81% 81% 81% 83% 84% 85% 82% 74% 81% 81%
News 69% 74% 64% 61% 75% 77% 69% 63% 72% 64%
Weather 66% 69% 64% 58% 71% 75% 68% 61% 68% 64%
Sports ‘ 36%  51%  21%  30%  41%  43%  35%  31%  37%  34%
news/info/results
Maps/directions 26% 30% 23% 36% 39% 31% 21% 13% 30% 20%

Local/community info 22% 23% 21% 21% 29% 31% 20% 15% 23% 22%

Travel/transport info 19% 21% 17% 32% 27% 23% 12% 9% 23% 12%
Education/study 17% 18% 16% 43% 25% 16% 9% 4% 18% 15%
related

Job listings 15% 16% 14% 23% 23% 20% 14% 2% 15% 15%
Directories

(White/Yellow pages 13% 15% 11% 14% 18% 17% 11% 8% 14% 11%
etc.)

Health/medical info 12% 12% 12% 18% 13% 8% 6% 13% 11%
Real estate listings 12% 12% 12% 11% 19% 16% 10% 6% 13% 10%
Automotive listings 7% 10% 5% 12% 14% 8% 5% 2% 8% 6%

Source: Nielsen (2013) Australian Connected Consumers Report Bapaitent ok lasitl
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Digital by design

Smartphones Are Used Everywhere

Bxne Mrreste anartyhones sets w50 Une the Indermst 0 Sermred, Seartorms o= 10K
e 20yt s %0 use pouy srrarhore T Maase Soat select Al whet locatiors pou v Use # - e #

Department of Health
Source: Google (2013) Our Mobile Planet
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Digital by design

Global Mobile Traffic as % of Total Internet Traffic, 12/08 — 5/13
(with Trendline Projection to 5/15E)

% of Internet Traffic
o
e

0% x ; [ .
12/08 12/09 12/10 12/11 12/12 12/13E 12/14E

K P c B Source: StatCounter Global Stats, 5/13. Note that PC-based Intemet data bolstered by streaming.
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Digital by design
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Figure 2.39: Areas for future development of apps, 2012

Base: Onfine Australians 16+ who indicated they had downloaded apps to a mobile device (n=2,632)

Transpart/Timetable/Traffic related
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Payment apps
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Source: Nielsen (2013) Australian Connected Consumers Report
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Digital by design
Y

Figure 2.40: Top 5 most popular cited categories for app development, split by gender and agle segments

Base: Online Austrzalians 16+ who indicated they had downloaded apps to 2 mobile device {n=2,632)

16-24
Total Male Female years 25-34 years 3544 years 45-59 years 60+ years
2,632 1,301 1,331 546 668 596 532 290

Transport/ oy Transport/  Transport/ Transport/

Timetable/ Timetable/ Timetable/ Timetable/ Apps for loyalty Timetable/ Maps/
Traffic Traffic related Traffic Traffic cards Traffic Directions
related related related related

_ Transport/
Maps/ Maps/ Apps fot Apfs R Transport/ Timetable/ .
e hmings loyalty loyalty Timetable/ Government y Medical
Directions Directions § - Traffic
cards cards Traffic related services
related
Transport/
Go L Apps f Timetable
Medical verpmen Games . . ol Government metaiel
services Maps/Directions  loyalty cards A Traffic
services
related
Apps far Medical .Maps/ 'Ma;?s/ Shopping apps ,Ma‘?s/ ,MBPS/ Government
loyalty cards Directions Directions Directions Directions z
services
Onli bil Shoppi Apps | Travel
Governmgnt: | Onine/moblle  -Shopping el Medical Medical = o
ST banking apps loyaity cards related

Source: Nielsen (2013) Australian Connected Consumers Report
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Better Health Channel mobile V1
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Ministerial launch - 20 Sept 2011

Left to Right: Brian Price,President - Board of Directors, Inner South Community Health Service
Robbi Chaplin — CEO, Inner South Community Health Service
David Davis - Minister for Haelth and Ageing
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Positive consumer feedback
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Best medical app and best mobile experience

6 Better Hggﬂl,gh ‘

MOBILE AWARDS

=~
D ¥ | Y YT

JI | .')_l‘r“tj 1 (a )
K % LA BIR 3

Department of Health



Better Health Channel mobile V2 health
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Positive consumer feedback
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Key learnings V1 and V2

» Clearly define problems, use cases and opportunities and work to a defined scope
* Native, web, hybrid - know the benefits, limitations and relevance

« Logic map device types and use cases — eg Tablet v smartphone to determine best
approach

« Start small, scale fast and iterate often

« Launch and learn. - Interrogate data and use it as the basis of future enhancements

* Adhere to proven methodologies — UCD, UX, SDL , Agile PM

« Partner well and leverage relevant expertise and channels — eg Apple / Google comms
« Promotion — let users be your voice. App has to be high quality

» Plan for processes, inc Procurement, Legal, data sources and Apple App store

Department of Health



BHC V3 Android
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BHC V3 10S enhancements heafh
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BHC V3.1 10S7 enhancements heafh
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BHC mobile web

Ml by by

1P b

Keepmng children
safe around water

Tooul A Mutrtiten

Phipstont wraity

e RS
i o S\ o i

Cutry basnye warn Ry s g W) Mg
- LRy 001 atulh o AGEee s ih ALTER T &

S S TV A O 0 i 1
——n 1 Aty hpa

Thusehitn & faretonga Q@ Medical Tame ¢

Grase Q el Ghen 3

Fivd @ hastth servico

Q@ Medica Cuiec 3

Heatth sputigh! . Crrermrimente hawss
> Q@ Medical O 4
R [rRprpT—

Coley korma waen futty nce

Department of Health



health

Thank you
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